
Developing Business and Community Leaders for Tomorrow. 

E-Commerce:  A New 
Way of Doing Business 



Introduction 

Thank you for the opportunity to submit a proposal for the 
design of the Redarmor website. Working together, I believe 
we can create a dynamic website that is simple to navigate 

and has a professional, yet welcoming design. Based on our 
preliminary discussion over the phone, I have identified. 



SOLUTIONS 

The Brand Affect will provide Redarmor with a fresh new web 
design that is easy to navigate and provides useful 

information to current subscribers. The design will also 
convey to potential subscribers that Redarmor is a 

professional, reliable company. 



PROJECT SUMMARY 

1. Top level domain with HTTPs 

2. Business logo 

3. User-friendly navigation 

4. Wish list 

5. Customer login 

6. Store finder 

7. Language options 

8. Shopping cart 



PROJECT SUMMARY 

9.   Search bar 

10. Phone number 

11. Highlighted UVP 

12. Risk reducers 

13. Loyalty program 

14. Contact us 

15. Newsletter signup 

16. Payment system icons 

 



PROJECT SUMMARY 

17. Social Media links 

18. Link to about pages 

19. Terms and Conditions, Privacy Policy, Sitemap 

20. Live Chat 

 



1. Top level domain with HTTPs:- 
An ecommerce site must have a top level domain with a secured 
connection. If your site exclusively serves a certain country, then use a 
country code domain. 

2. Business logo:- 
Place your business logo at a prominent position of the header. Preferably 
near the left. 

3. User-friendly navigation:- 
A clear navigation bar improves the UX of your site – mandatory for every 
page. 

4. Wish list:- 
Sometimes, a customer may be interested in a product but decide to buy 
it later. Or a customer may find a product interesting and want to check 
that later for more details. A wishlist allows them to store a list of these 
products so that they can easily find them next time they visit your site. 



5. Customer login:- 
Your site should definitely let the customers register and login. It’s best to 
place this on the top bar for easy access. 

6. Store finder:- 
If your ecommerce site has physical stores or pick-up points, a store 
locator at the top bar can make them easy for your customers to find. 

7. Language options:- 
If your ecommerce site has multiple versions for different regions, then 
you can include language options to let users switch between different 
languages/regions. 

8. Shopping cart:- 
Obviously, the shopping cart is an integral part of any ecommerce site. 
The best position to place it is the upper right corner. 

 



9. Search bar:- 
If you optimize your search bar properly, it can become a powerful 
tool for conversions. 
10. Phone number:- 
Whether it be enquiring about a particular product or clarifying 
business hours, customers may need to call you for various 
reasons. Mentioning the contact number at the top makes this easy 
for them. 
11. Highlighted UVP:- 
Why should a customer buy from you and not your competitors? 
Use Unique Value Propositions or UVPs mentions those things 
about your business that make it special. 
12. Risk reducers:- 
Include a few good risk reducers, such as free shipping and return 
offers at this point to attract your potential customers. 
 



13. Loyalty program:- 
Mention things like reward points and other special offers for your long 
time customers. Include a link that takes them to more a more detailed 
offer page. 

14. Contact us:- 
It’s good to provide several ways to contact your business. Phone, email 
and inquiry form submission are three common ones. 

15. Newsletter signup:- 
As a modern ecommerce site, you should have a newsletter signup form 
that collects your customers’ email addresses. You can send them special 
offers and inform new product arrivals. 

16. Payment system icons:- 
It’s customary to include payment system icons at the bottom of the page. 
This lets your customers quickly know which payment systems you 
accept. 



17. Social Media links:- 
Providing links to your social media accounts at the bottom of the 
page lets your customers stay connected with your brand. 

18. Link to about pages:- 
Here you may include a link to your more detailed about us page 
including affiliate, press and career pages. 

19. Terms and Conditions, Privacy Policy, Sitemap:- 
These standard documents and the sitemap can be placed at the 
bottom of the page. 

20. Live Chat:- 
Live chat is common on many ecommerce sites nowadays. But to 
implement and maintain a proper live chat option requires careful 
planning and resources. 



PROJECT TOOLS & TECHNOLOGIES 

1. Programming Languages: Asp.Net MVC 5 , JavaScript, 
HTML5, Ajax, Bootstrap 

2. Database: SQL Server 2012  

3. Hosting Account: Hostgator Hosting Account  



PROJECT STAGES 
Stage 1st: 

Product Admin Panel, Role, Users Account, Brand, Categories, Location, Login & 
Signup, Website Statics Page Website Social Pages, Basics Website Designing , 
layouts , Users Panel,  

Stage 2nd : 

Products, Inventory, Website Main Page Settings, Sliders, Tables, Packages, Alerts, 
Notifications, Basics Account settings. 

Stage 3rd : 

Payment & Delivery Process  

Stage 4th: 
Cash Payment , TCS Payment, Online Bank Card Payment , Easy Paisa Payment  

Stage 5th: 

Testing & Error Handling  

Stage 7th: 

Reporting  



Thank 
you! 

Contact Us 

Phone: +923214658806 

Address: 34 DD Block CCA Phase 4 DHA Lahore  

Website: http://redarmor.solutions/ 

 

 


